
Village Laundry Services

Indiaõs Ad- Villages



A drive down the Bangalore-Mysore highway 

ÅThe highways which the Indian 

government claims as ñRoad to 

Prosperityò have created new 

opportunities for companies as well as 

premise owners (especially villagers) 

to create value for themselves

ÅA drive from Bangalore to Mysore 

(140 kms) on this highway shows how 

colorful the Indian villages are 

becoming

ÅAny entry into a village will be 

greeted with colorful ads

ÅThe telecom ads reach even the last 

mile where there is no mobile signal

ÅThe question is ñHave telecom 

companies outsmarted the cola 

companies in their ability to reach the 

last mileò and the advantages of being 

a first mover in this new ad war 



Telecom companies have overtaken cola companies in 

their ability to reach the last mile

ÅThe era of cola marketing is over and surprisingly their ads are restricted only to shops

ÅAny entry into a village will be greeted with colorful ads; Telecom companies, Biscuit and cement 

manufacturers have painted ads on each and every house/wall that is close to the highway

ÅThe telecom ads reach even the last mile where there is no mobile signal  

Brittania Tiger Biscuits Sunfeast Biscuits Vodafone

Reliance Virgin Mobile Aircel



A normal to the new ñadò look makeover for a village 

house

A normal village house

The ñadò look



These ads give a much better look as compared to the 

ñforcedò election campaigns on their walls



There are ñtelecom-themedò villages all around the 

highway

Virgin Mobile Village

Reliance Village

ÅThere are agents who help companies get the houses

ÅThe villagers are lured by the colorful look and also by the free repair work done on their otherwise 

ugly looking walls

Idea Village

Tata Indicom Village



Surprisingly, SMEs, farms have also given their walls to 

these ads

ÅElections in India always cause panic for house owners because of the ugly election campaigns that 

will get stamped all over their walls

ÅBut it is surprising to see these ad companies winning the confidence of the owners 



Relianceôs first mover advantage and its effect on new 

entrants

ÅNew Players like Uninor have to live with the street lamp options in small towns along the highway for 

ads as all the houses/walls have been taken over by the first movers (especially reliance)

ÅReliance didnôt leave even random walls and didnôt leave any room for others

Bus Stops Broken walls Random walls

Farm motor sheds Street Lamps Random Walls



The smaller players have been pushed out by the 

big telecom giants

The small players settle in the towns and with random walls left over by 

Reliance  and the other giants


